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Session 2
New Developments in the Study of Popular Culture

Joint Organizer: YAMADA Shoji / WU Yongmei

It has been a long time since Japanese pop culture, exemplified by manga and animation,
attracted young people from overseas. It has even been found that manga and animation
serve as a trigger to learn Japanese for most overseas young people who start to learn
the language. However, a variety of Japanese popular culture industries other than
manga and animation have received international recognition and Japanese popular cul-
ture bears a historicity that goes back beyond the end of the 19th century. Differences
in the study trends in Japan and overseas have also been observed. This session ex-
plores the future development of Japanese studies in view of the diversity of popular
culture studies.

Popular culture is often supported by the consumer culture and corporate activi-
ties that mediate it. Lee I-Yun's paper discusses the activities of Japanese “department
stores” prior to and after WWII in Taiwan and the consumer culture that gave birth to
them. Although, at first, “department stores” in Taiwan aroused a longing for a sumptu-
ous consumer lifestyle, department stores transformed into the actors who realized the
war-time controlled economy as the status quo changed. According to Lee, the controlled
economy built by the Japanese “department stores” lasted until 1965 in Taiwan. On the
other hand, Alisa Freedman's paper takes up Japanese TV dramas from 1990 to 2014,
examines the changes in the life courses of the women depicted therein, working women
in particular, and examines the interaction between the actual norms of Japanese society
and women's ways of life in the dramas. Incorporating the gender perspective in a study
has become a requisite study method among western researchers, and I suspect that
there is still room for that trend to spread across popular culture researchers in East
Asia, including Japan. Finally, I just want to mention that, although one other presenta-
tion was made on the day of the symposium, we were unable to collect it in this book
for unavoidable reasons.

In light of outcomes from discussions in this session as well as other conferences
and symposiums, the International Research Center for Japanese Studies has determined
to work on historic, international popular culture studies as its core study for six years
starting from the fiscal year 2016. This can also be said to be one of the outcomes of this
session. (YAMADA Shaji)



